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CDPI Friends,
When I conduct mock interviews with students, there’s a word I’m confident they’re sick of by
the time they leave - it’s “evidence.” We know employers are looking for it – on resumes, in
interview answers, from references – they want evidence that candidates have the skills and
professional savvy to succeed.
In our role as career service practitioners, we aim to build connections between student
candidates and employers. We help students understand what skills and experience employers value. We help employers find the candidates who fit their organizational needs. As an organization, CDPI
is hoping to take it a step further. We are developing a tool to help students provide evidence of their professional
readiness and to help employers easily identify such candidates. Members of the CDPI board are working on a
statewide recognition to certify students’ competencies in developing their professional identities, experience and
skills. Our hope is to develop a recognized standard that students strive for and employers value.
We need your help! At the spring conference, we’ll be hosting a break-out session to share what’s been developed
and to gather feedback from members to finalize the program. Check out the story on page – to learn what else
you’ll find at the Indianapolis conference in April.
I look forward to seeing many of you, to sharing new ideas and best practices and to great networking at Martin
University on April 8th. See you there!
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Spring Conference-Indiana 2.0 WorkINg Together for our Future
Meg Applegate
Academic Advisor -Office of Academic and Career Development
IUPUI University College
mappleg@indiana.edu

Register now for the CDPI Spring Conference. This year’s conference will be held Friday, April 8, 2011. The theme is Indiana 2.0, Working Together for our Future.

The Keynote Speaker: Gerry Dick, Inside Indiana Business, is the creator and host of
the most watched local business television program, Inside INdiana Business with Gerry
Dick, will discuss how career development and business
professionals can collaborate with various audiences to
work together to grow Indiana’s
economy. Inside
Indiana Business is the state’s business news leader. From television to radio to the web
and your email inbox, Gerry Dick is connecting not only Hoosiers, but also Americans
and citizens abroad to people companies, and issues making headlines in Indiana and
beyond. Join Gerry Dick at Martin University on April 8, 2011 to become more integrated
in the state’s business landscape and further advance the career
development profession within Indiana.

Please visit www.cdpi.org/conference_registration to register for the conference. For information about the Spring 2011
CDPI Conference, including directions, parking and hotel information, visit our blog at http://www.cdpi.org/cdpi_blog.
Additional questions may be directed to Jennifer Culver at jhess35@ivytech.edu or Jennifer Schott at
jaschott@iupui.edu.
Register for the conference online: http://www.cdpi.org/conference_registration
Graduate Student Rate: $25 | CDPI Member Rate: $40 | Non-Member Rate: $50

Do you have a news story, best practice, presentation, technology tip, or other great story/idea you
would like to share with fellow CDPI members’. Please send your article to Debbie Blades at
bladesd@purduecal.edu

www.cdpi.org
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CDPI Fall Conference Registration Form

CDPI Spring Conference Registration Form
Indiana 2.0 WorkINg Together for our Future
With Special Guest Speaker Gerry Dick from Inside Indiana Business

Friday, April 8, 2011
Register online at http://www.cdpi.org/conference_registration or
Make check payable to CDPI and mail to:
Jennifer Schott
IUPUI, University College
815 W. Michigan St., UC3044
Indianapolis, IN 46202
Name: __________________________________________________________________
University / Organization: ___________________________________________________
Phone: __________________________ Email: _________________________________
Mailing Address: __________________________________________________________
Job Title: ________________________________________________________________
Fax: _____________________________
Check One:

Lunch Option

______ $25 Graduate Student Rate

_____ Check here if you require a

______ $40 Member Rate

Vegetarian meal

______ $50 Non-Member Rate
For information about the Spring 2011 CDPI Conference, including directions, parking and hotel information, visit our blog at http://www.cdpi.org/cdpi_blog. Additional questions may be directed to Jennifer
Culver at jhess35@ivytech.edu or Jennifer Schott at jaschott@iupui.edu.
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CDPI-Awards Recognition and Grants Program
Libby Davis
Assistant Director
University of Indianapolis
ldavis@uindy.edu

Hello CDPI Members!
Spring is just around the corner and it's time to recognize the accomplishments and
dedication of our CDPI members through the Awards Recognition and Grants Program.
The Awards recognize members of CDPI for
outstanding research, programs, or initiatives that contribute to the State of Indiana, for
distinguished leadership in career development, and for exemplary performance from a
new career development professional.
Fondly named, the awards include the following categories:
♦ Distinguished Career Award (Salty Dog)
♦ The INvested Career Award (Good Dog)
♦ Outstanding New Professional (Pup)
Also, CDPI is pleased to offer three grants this year (up to $500 each) to be
applied toward professional development resources. Grant monies can be
used to fund programs, conference registration, research. etc.
For complete information regarding nomination guidelines, process, and criteria,
please visit the CDPI
website at http://www.cdpi.org ; click on the Grants and
Awards link; then click on the Grants and Awards tabs. If you have any
questions about either the Grants Application or the Awards Nomination
process, please email Libby Davis -- ldavis@uindy.edu.

The DEADLINE for Nomination Submissions is Thursday, March 31!
According to buzzle.com FUTURE JOBS IN AMERICA statistics, include:
♦
♦
♦
♦
♦
♦
♦
♦
♦
♦

By 2018, 18% decline in employment has been predicted in fields like mining, quarrying, oil and gas extraction.
Construction industry has bright prospects for the future with a predicted growth rate of 23% by 2018.
Overall employment in manufacturing industry is predicted to decline by 9%, by 2018.
Medicine and pharmaceutical manufacturing industries will show a 6% job growth providing nearly 18000 jobs only.
There will be 1% increase in employment in agriculture, forestry, fishing, and hunting fields.
Employment opportunities in the water, sewage, and other systems industries will increase by 13%, by 2018.
Transportation field is going to increase by nearly 10%. There will an increased demand among truck transportation and warehousing.
IT jobs, or the fast growing, computer related works have been expected to grow by 4%, by 2018, adding almost 1,20,000 jobs.
Some of the top future jobs in America by 2018 are going to be in management, scientific, and technical consulting services as it is going
to grow at a staggering rate of 83%. They also hold promises for being the best paying jobs of the future in America.
In the educational field, the growth is going to be 12% all through 2018.

To view full article go to http://www.buzzle.com/articles/future-jobs-in-america.html
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Indiana College and Career Pathways
Catherine Lange
Writing and Web Communications Specialist-Career Services
Manchester College

The Indiana government is currently in its second year of the College and Career Pathways three year plan. The goal of
the College and Career Pathways plan is to guide students toward certification in their designated fields, whether
through graduation from a postsecondary institution or a certified apprenticeship. The program utilizes the Career Cluster
design implemented in Indiana’s secondary schools.
Career Clusters are broken down into various pathways, with the overall service divided into more specific fields, much
like the way a college provides degrees by department. This division should help secondary institutions guide students
toward the training that is right for them. Students who are generally unsure of which courses to take for their interests
are referred to the career pathways. Each student will receive instruction in areas most closely related to his or her field
of study.
Though the Career Pathways program is in its second year of implementation, the impact of the program is still
unknown. As a student who graduated in the first year of the career cluster programming, I feel that the career clusters
were misleading to those preparing for college. Classes listed as part of my career cluster like Child Development and
Cadet Teaching would not have prepared me for college as well as my Advanced Placement classes did. By taking
classes with advanced subject matter, I learned the skills necessary to succeed in college.
Will the program be a success or fall flat on its face? I think that depends on who you ask. For the students who have
been considering a career in technology or mechanics, it may be worthwhile. For those students looking into a job in
education or accounting, it could leave them unprepared for the demands of college life. Ultimately, the program seeks to
provide training for students, but fails to consider the demands of a college student’s life and the world beyond the
degree.
The opinion expressed in this article is that of Catherine Lange and is not a direct opinion of CDPI. To learn more about
the College and Career Pathways plan, attend the breakout session during the Spring 2011Conference at Martin
University.

Did you know CDPI has a LinkedIn group? To find us log in
to your LinkedIn account, scroll over the “Groups” tab, and
click “Groups Directory”, search “Career Development
Professionals of Indiana” and click “Join the group”…
it is that easy!

Have you been reading the CDPI blog?
(http://www.cdpi.org/cdpi_blog)
If not, then these are some of the great articles you have missed:
♦ The Value of Career Services
♦ Courting your Career-Finding the Work you Love
♦ Information on the CDPI Spring Conference Keynote Speaker
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A Little Bit of This…A Little Bit of That…
CDPI, or Career Development Professionals of Indiana, Inc., was established in 1995 and is dedicated to the advancement of the
career services profession within Indiana by promoting improved communications and cooperative ventures among the member
universities and colleges for the purpose of implementing professional development, employer development and public relations
activities.
Pat Patterson, Program Coordinator, Indiana INTERNnet, ppatterson@indianachamber.com
Janet Boston, Executive Director, Indiana INTERNnet, jboston@indianachamber.com
Victoria Reed, Director of Career Services, Harrison College-Evansville, victoria.reed@harrison.edu
Debbie Miller, Associate Director of Career Services, Saint Mary-of-the-Woods College, dmiller@smwc.edu
Lisa Hoekje, Career Services Representative, Harrison College-Fort Wayne, lisa.hoekje@harrison.edu
Tammy Thomas, Assistant Director of Career Services, Harrison College-Indianapolis, tammy.thomas@harrison.edu
Melissa Barnett, Director of Career Services, Harrison College – Columbus, Melissa.barnett@harrison.edu
Cheryl Peek, Director of Career Services, Calumet College of St. Joseph, crpeek@msn.com
Sioban Amezcua, Internship Coordinator, Calumet College of St. Joseph, samezcua@ccsj.edu
Cathy Mullett, Associate Director of Career Services, Ivy Tech Community College, cmullett1@ivytech.edu

If you joined CDPI in Fall 2010- Spring 2011 and your name does not appear on this list,
please notify Susan Gresham, CDPI Membership Coordinator, sgresham@smwc.edu

REGISTER TODAY!
SPRING CDPI CONFERENCE
APRIL 8, 2011 @ MARTIN UNIVERSITY
10 real-life excuses, given to hiring managers, for being late to work:
♦
♦

While rowing across the river to work, I got lost in the fog.
Someone stole all my daffodils.

♦

I had to go audition for American Idol.

♦

My ex-husband stole my car so I couldn't drive to work.

♦

My route to work was shut down by a Presidential motorcade.

♦

I have transient amnesia and couldn't remember my job.

♦

I was indicted for securities fraud this morning.

♦

The line was too long at Starbucks.

♦

I was trying to get my gun back from the police.

♦

I didn't have money for gas because all of the pawn shops were closed.

Article from: Dayton Business Journal: Employers are onto the excuses for tardiness
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Rise in Social Media Jobs Means Opportunity
For job seekers who tweet, tag, and text, there's something to opportunity for new grads because they're coming into the
"like" about this mostly dreary job market: a rise in social media workforce for the first time in decades understanding more about
something than the people that are hiring them," says Emily
jobs.
Bennington, who helps college graduates transition into careers
Three times as many jobs with "social media" in the title were
through her company, Professional Studio 365.
indexed in November by Indeed.com, a search engine for jobs,
compared with a year ago. That's nearly 1,220 job openings last But just because you use Facebook on a daily basis doesn't mean
you're qualified for a strategist position. "Not every kid with 1,000
month compared with nearly 400 in November 2009.
Facebook fans is going to be marketable and in demand with
"It's becoming a vital part of what companies do, and that's good
Fortune 500 companies," Warner says. "It goes much further than
news for job seekers in a market that—admit it—you know is
that." In addition to technical skills, companies want a smart
brutal," says Bernhard Warner, editor of Social Media Influence, a
communicator—a professional they can trust to be the voice of
London-based industry newsletter.
their brand, he says. Marketing experience is also a plus, and in
Jobs with "social media" in the description have also tripled over some cases, a must.
the last year, reaching more than 14,000 in November compared
Some people who follow developments in social media expect
with about 4,300 during the same month in 2009, Indeed reports.
salaries to increase as demand continues to rise. Others predict
That increase in unique jobs—openings posted on several job
the opposite, that eventually most employees will be expected to
boards count only once—shows the demand for these skills isn't
use social media, so the position will fold into more traditional
isolated to jobs that focus on social media.
jobs. Already social media has changed the face of public
"It's not tied necessarily to one particular industry," says Michael relations, with communications and marketing specialists
Werch, a spokesman for Indeed. "The keyword growth for 'social increasingly using online tools to spread the word about their
media' is really occurring across sectors."
clients' services.
The most common job titles that include "social media" on
Indeed.com are Social Media Strategist, Social Media Manager,
and Social Media Specialist. But titles and responsibilities for
social media jobs run the gamut. "[They range] from community
managers to digital strategists who help with the company's
overall social media campaign to developers, the people who
build the campaigns, Facebook applications, [and] mobile apps,"
says Adam Ostrow, editor-in-chief of Mashable, a digital media
and technology news website that includes a job board
specifically for social media and Web jobs.
The number of job listings on Mashable has increased to about
250 per month, up from about 20 each month at this time last
year, Ostrow says. While some of that increase is due to the
increase in popularity of Mashable itself, the growth of the job
board, which the company launched in late 2008, has outpaced
the site. That's impressive, considering the nation's
unemployment rate is nearly 10 percent.
Even job seekers who aren't looking for social media positions
sometimes end up in those jobs because there are more openings
than in other industries, says Ryan Paugh, co-founder and
director of community at Brazen Careerist, a career networking
site used primarily by 20-somethings. "[Job seekers] may not
even have social media in mind as a job, but what they find is
that, wow, [they're] pretty good at this, and this is something
companies are looking for," Paugh says.
The pay for social media positions varies widely. Recent college
graduates tend to make between $30,000 and $40,000 annually,
while those with a few years of experience can earn between
$50,000 and $75,000, depending on their location and employer,
Ostrow says.
Since social media is a young industry, there aren't many
professionals with years of experience. "This is a terrific

How can you get ahead of fellow job seekers when it comes
to landing these positions? Here are a few tips:
Build a quality following on popular social networking sites. Not
only does it demonstrate your ability to use the tools, a company
may also see your following as a base for their own network, says
Mashable's Ostrow. "You're providing the employer an asset
beyond yourself. You're providing an audience you're bringing
with you."
Include social media skills on your resume. Don't make the
mistake of thinking everyone knows how to use Twitter
strategically or create a video that goes viral on YouTube. Even if
you're not looking for a position specifically in social media, those
skills will make you more marketable. As Brad Karsh, president
and founder of JobBound , a career consulting company, says, "If
you have the word 'digital' in your job title, people are fighting over
you."
Showcase your skills beyond building an online following.
Creativity plays a big role in social media, so look for outside-thebox ways to prove your value. Create a video resume and upload
it to YouTube. Start a Twitter chat around one of your professional
interests. Or use Facebook ads to reach hiring managers at
companies where you want to work. Using online tools in smart,
fresh ways will help you catch the eye of a potential employer.
Take on social media responsibilities at your current job or
volunteer to gain experience. Brooks Thomas, a former television
news producer who lives in Dallas, helped grow his station's
social media presence even though it wasn't part of his job
description. "I kind of realized I enjoyed doing that more than my
actual job," he says. He later used that experience to land a gig
with Southwest Airlines as an emerging media coordinator, a
position he first heard about through Twitter.
Article from US News and World Report, December 28, 2010

