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CDPI Friends,
Welcome to another great year! There’s something about the crisp, fall weather and still-fresh
faces of students on campus that is so energizing in September. The CDPI Board is feeling the
excitement as we embark on some ambitious plans for the upcoming year. This summer, the
Board spent some time evaluating our status as an organization and identified four key goals to
maximize our strengths and address some challenges in our profession. Here’s what we have in
the works:
Continue and expand high quality, low cost professional programs: The greatest value of
CDPI is the exceptional professional development we provide at little cost – especially during
this time of tight budgets and resources! This year, you can expect some great conferences, free
webinars and more regional networking events. Be sure to check out the details on page 2 for our fall conference at Ball
State, featuring author and keynote speaker, Sheila Curran.
Market career services and our value: As career professionals, we do great work, but we don’t always promote our
successes and our value. Especially important as top administrators distribute increasingly limited resources and
students struggle in the down job market, CDPI is dedicated to the promotion of our
profession. We’ll be sending monthly “marketing morsels” to help you promote your value
on campus. We’ve themed the fall conference tracks around demonstrating
Page
our importance and building relationships and resources on campus. We’re reaching out Article
Fall
2010
Conference
to statewide organizations to enhance our reputation and partnerships. And we’re
Information
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developing a publicity plan to spread the word on the value of our work.
Engage young professionals in our field: Through mentoring and leadership Conference Registration
3
opportunities, we’re excited to get young professionals more involved in CDPI and Form
will offer some professional development tailored just for new career professionals.
The Five Missing Pieces in
Look for the leadership break-out session at the fall conference and upcoming our Training to Become
4-5
opportunities for leadership training and mentoring.
Career Services
Enhance our website for greater functionality and connections among members Professionals
and resources: Have you noticed our new look? The website has a fresh layout and Indiana INTERNnet
6
some user-friendly resources designed with members in mind. Be sure to check out the Accepting IMPACT Awards
“Resources” tab on a regular basis and submit your own best practices. As we Nominations
collect great ideas, websites, books and other resources, we’ll categorize them on the
website for one-stop inspiration.
Impact Awards
7
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The Board is already hard at work and we can use your help. Check out the
“Get Involved” opportunities on page 10 for easy and quick ways you can contribute.
I love the start of the year, but one glance at my Outlook calendar reminds me how quickly
it gets very busy! That’s how CDPI makes my work easier – incredible resources,
connections and ideas that are quick, affordable and accessible. I hope our initiatives this
year do the same for you.
I look forward to seeing you at the fall conference and to another productive year!
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Fall Conference - Demonstrating the Relevancy of Career Services
Willow King Locke
Assistant Director-Career Center
Ball State University
wjking@bsu.edu
Register now for the CDPI Fall Conference. This year’s conference will be held October 22 at Ball State University. The theme
is Priority One: Change Define Promote Innovate; it will focus on the relevancy of career services. As we all know, in these
hard economic times, assessment is key for student affairs professionals. This conference will be a great way to learn from
your colleagues and share your knowledge. Breakout sessions include such topics as collaboration, assessment, marketing to
target audiences, and seeking top-level support. In this data-driven age, it is important that we be able to show our value to
high-level administrators and to do so in a way that tells the story of the impact we have on students. We hope that this
conference will give each participant a set of tools and resources to rise to the occasion and bring forward the best practices
our profession has to offer.

The keynote speaker will be Sheila Curran, founder of Curran Career Consulting in 2008 and previously director
of Career Services at Brown University and executive director of the Career Center at Duke University. She is
also the coauthor of the highly acclaimed book Smart Moves for Liberal Arts Grads: Finding a Path to Your
Perfect Career. Sheila will be speaking to us about demonstrating the relevancy of career services. She will also
host a breakout session for those who want further discussion and will be signing copies of her book as well.
Books will be available for purchase at the conference.

Please visit www.cdpi.org to register for the conference. If you have any questions, please contact Conference Chair, Willow
King Locke at wjking@bsu.edu or 765-285-2429. We look forward to seeing you Friday, October 22nd at the CDPI Fall
Conference!

Priority One: Change, Define, Promote, Innovate
Demonstrating the Relevancy of Career Services

Do you have a news story, best practice, presentation, technology tip, or other great story/idea you
would like to share with fellow CDPI members’. Please send your article to Debbie Blades at
bladesd@calumet.purdue.edu.
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CDPI Fall Conference Registration Form
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The Five Missing Pieces in our Training to Become
Career Services Professionals
Peter Vogt
Publisher and Editor Campus Career Counselor
peter@campuscareercounselor.com
When I finished up my master’s degree in
counseling from the University of
Wisconsin-Whitewater back in 1998, I felt
very well prepared for my new life as a
career counselor. And I think I really was
at that time. My instructors had been
fabulous, my internships life-changing.
But as I look back now on the decade or
so of experience I’ve gained in the years
since, it occurs to me that there are some gaping holes in my
educational background—holes that need to be filled as
college grows ever more expensive and career decision
making becomes increasingly complex.
I’m guessing the same might be true for you, too, particularly if
you come from a counseling background as I do but also if you
come from a different discipline (e.g., business, human
services).
Let me put it this way: Generally speaking, I think we’re
missing a few educational and experiential pieces of the
puzzle that would make us the best career practitioners we
can be.
So as you think about how you’ll spend your limited
professional development time, energy, and money in the year
ahead, I would humbly suggest that you take an
interdisciplinary approach that focuses on five essential skill
sets you just don’t find in the typical counselor education
program (or elsewhere, for that matter).
Sales/Marketing/PR
If I had to summarize for the man/woman on the street exactly
what I do as a career counselor who deals primarily with
college students and recent grads, I’d tell him/her that I work in
sales.
Think about it: Much, if not most, of our day is spent on
sales-related activities, yet most of us (I know I fall into this
category) have little or, more likely, no training in sales, marketing, or public relations techniques.
Our sales activities fall into two basic camps. For starters,
we’re teaching students and alums how to sell themselves to

prospective employers—and how to stand out in what
continues to be a cutthroat, highly competitive entry-level job
market. Yes, there’s a lot of art in this process; but there’s a
fair amount of science, too. Decades of research have been
devoted to sales strategies like knowing one’s audience,
crafting one’s message in relation to that audience, and
understanding how best to persuade that audience.
Similarly, we’re forever selling the value of the services we
provide—to the students/alums themselves, of course, but
also to high-level administrators (who often see the career
center as a good place to cut budgets), employers, parents,
and others.
With some targeted training in sales, marketing, and/or PR
techniques, we’d be better at selling the benefits of what we
do—the essence of effective marketing.
Decision Science
When I’m working with a client, the most frequent roadblock
I/we deal with—by far—is the actual act of decision making,
whether it be settling on an academic major or an initial career
path.
This dilemma occurs in both the figurative and the literal
contexts of the question, “How can I decide?” From the
figurative standpoint, the client is really asking, in essence:
“How can I commit to something knowing that, in doing so, I’ll
be letting a lot of other attractive options go?” From the literal
perspective, meanwhile, the client is truly wondering about the
process of how to make a good decision.
In both cases, the field of Decision Science—which I know
next to nothing about (for now, at least!)—seems to offer
concepts and models that could have a huge positive impact
on what we do as career practitioners.
Consider this helpful definition of Decision Science, culled
from the web site of the undergraduate Decision Science
program at Carnegie Mellon University (PA):
The Interdisciplinary field of Decision
Science seeks to understand and improve
judgment and decision making of individuals,
groups, and organizations.
Imagine what we could do to help our students/alums if, for
example, we had a better understanding of exactly what hangs
them up in their career-related decisions.
Continued on next page
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Continued: The Five Missing Pieces in our Training to Become
Career Services Professionals
and publish ... and instructional podcasts and videos to
Research
I’m sure we all remember—with fondness—the research or conceptualize, create, and publicize ... and social networking
statistics courses we’ve taken, with all of their sizzling topics activities (e.g., Twitter, Facebook, LinkedIn) to launch and
like standard deviations, chi-squares, t-tests, and the rest. manage … and …
OK, maybe you’ve been trying to forget all of that. No worries. Few of us have much training in these and other applied
The research I’m talking about here is more along the lines of technology tasks that have become part of everyday life in
that conducted by a reference librarian or a student in a mas- career services. Our students, conversely, have grown up with
ter’s of library science (MLS) program. I’m amazed by this, but practically all of it—and they’re expecting us to deliver it ...
it’s true: Most of the Millennial students/grads we work with immediately, of course.
today can run their iPods and their smart phones in their
sleep, but many of them fall surprisingly short when it comes Group Facilitation
to the applied task of using the Internet and other As more students enroll in our colleges and universities while
computerized resources to gather
information on, say, career services and other student services budgets tighten,
career-related concerns.
we’ll continue to be asked to do more
Many of us, too, have little or As more students enroll in our colleges and with less.So I’m convinced that
no background in using Interworking with students/alums in small
universities while areer services and other
net
search
engines,
groups vs. individually is a model—
electronic databases like student services budgets tighten, we’ll perhaps the model—for the future,
Lexis/Nexis and ProQuest, continue to be asked to do more with less.
especially given the propensity of
and other online resources
today’s students to prefer group-based
to find targeted information. Sure, we’ve learned some things approaches in many cases.
through sheer experience and will power along the way. But Yes, you probably had a group counseling course if you
we’d be dangerous—in the positive sense of the word—if we pursued a master’s degree in counseling, and it no doubt gave
had some actual training in, for example,
narrowing our you a good start on understanding group dynamics and group
Google searches to a manageable number of hits, or using the facilitation techniques. Now, it’s probably time to learn even
“advanced search” option in Lexis/Nexis to help students find more.
articles about a certain company or
industry.
For it’s never too late to learn what we really need to learn—
especially if it will make us more confident and competent
career practitioners for our students/grads.
Applied Technology
I’m not sure we even realize just how technological our own
jobs have become—way beyond sending and receiving emails
ad nauseam or writing up reports in Microsoft Word.
Most campus career centers, for example, manage their entire
on-campus recruiting and/or client tracking functions using
elaborate databases developed in house or by outside
providers. More often than not, career services staffers
themselves have to troubleshoot the inevitable problems that
Peter Vogt is the editor and publisher of Campus Career
arise with these technologies along the way.
But that’s just the beginning. We have web sites to build and Counselor (www.campuscareercounselor.com), a monthly
maintain ... and career guidance systems to evaluate, install, national newsletter geared specifically and exclusively to
and manage ... and online student newsletters and/or blogs to college/university career services professionals. CDPI
write ... and instant messaging-based “ask the counselor” tools members can subscribe to Campus Career Counselor for the
to oversee ... and numbers-intensive annual reports to write specially discounted price of $69/year by visiting:
www.campuscareercounselor.com/subscribeCDPI.htm.
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Indiana INTERNnet Accepting IMPACT Award Nominations
Pam Norman
Executive Director, Indiana INTERNnet
The Indiana Chamber of Commerce
pnorman@indianachamber.com
Do you know a high school or college intern that has made a difference in your organization? Have you worked with a
business that truly values an internship program?
Give those people and organizations the credit they deserve by heeding a statewide nomination call for the fifth annual
Indiana INTERNnet IMPACT Awards, a program that honors achievements in internships and mentoring. The event is
presented by Indiana INTERNnet, a free online internship matching program from the Indiana Chamber of Commerce.
“It meant so much for me to win an IMPACT Award,” says Katie Qualkinbush, 2009 Outstanding College Intern of the
Year. “The trial and error of all of my 7+ internships finally put me in a position to get a wonderful job and to really know
what drives me and where I want to see myself professionally. When I was told I won I was thrilled because someone
else understood that hard work pays off.”
Individuals are welcome to submit more than one nomination in any or all of the award categories. Award considerations
are as follows:
Outstanding Intern Award (both high school and college): contribution to employer’s business; demonstrated
leadership skills; professionalism.
Outstanding Career Services Professional Award: assistance to employers with the creation or enhancement of an
internship program; communication with students and employers; coaching students on internship professionalism and
career development.
Outstanding Employer Award (both nonprofit and profit): Innovative approach to an internship program; formation of
meaningful project work; providing student with professional mentor and networking opportunities.
Visit www.indianaintern.net to download a nomination form. Nominations may be faxed to (317) 264-6855 or completed
forms may be e-mailed to Ashton Eller at aeller@indianachamber.com. The deadline for nominations is 5 p.m. October
29, 2010.
Winners of the 2010 IMPACT Awards will be announced at the IMPACT Awards Luncheon on February 10, 2011 in
downtown Indianapolis. Sponsorships for the event are available; contact Pam Norman at (317) 264-6862 or
pnorman@indianachamber.com for details. For more information, visit www.indianachamber.com or call (866) 646-3434.
Are today’s career counselors adequately prepared to help students prepare for the job market?
The career counselor’s job is not an easy one. If a counselor is working in a college or university, it’s not enough to be
able to help a student or alum figure out their interests, values and skills, and what potential career fields they might
explore. In addition to being counselors in the traditional sense, they’re expected to be coaches, educators, career
strategists and sometimes even subject matter experts. A good counselor also understands the education students
receive, and builds networks of alumni, parents and institutional “friends” who can supplement they career advice they
give to students. It’s not surprising that few counselors can do all these things—as well as understand the changing
economic landscape—equally well for all people. I think a fundamental change needs to take place in the way career
centers are organized, and in the training that is given to career services professionals. Good career services can make
a huge difference to a student’s ultimate success after graduation. (Taken from “Sheila Curran: The Strategic Role of
Career Services in Higher Education” Ms. Curran is the keynote speaker for the 2010 CDPI Conference-10/22/2010)
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An Open Letter to Parents and Students
Matt Berndt
Director, Communication Career Services
University of Texas at Austin
mattberndt@austin.utexas.edu
Article is reprinted with permission from Matt Berndt,
University of Texas at Austin School of Communications
Career Services Director. Article can be found on UT’s
Career Page: http://hirestandards.wordpress.com/
The first day of classes for fall semester 2010 is August 25th.
Returning students are realizing summer is over. New
students are wondering what life as a college student will be
like. Seniors are beginning to contemplate life after college.
Parents of seniors are wondering what their blossoming adults
are going to do when they graduate, whether or not they are
going to be able to get a job, and when they are going to start
paying their own bills.
Surely, with all the money they have invested in their
education, these soon-to-be graduates should be able to get
jobs, right? That’s the next logical step, isn’t it? The university
is providing the education; it should also provide a direct path
to that first job out of college, right? And that job had better
pay enough (regardless of the field) so that they can afford
their current lifestyle! That’s the way it should work, isn’t it?
Unfortunately, that’s not the way it works.
Finding a job – particularly a job you will like and one that will
match your skills and interests – is a process. Like any
process (for
example, trying to lose weight or training for a
marathon), it requires planning, personal accountability,
discipline and focus. It takes a lot more than “want to” to get a
job. It takes action. It’s easy to say “I want a good job when I
graduate.” It’s hard to define what that means to you. And it
takes planning and action to get that job.
We in career services can’t get you a job, but we can help you
get a job.
As we get ready to start a new academic year, I want to take
the opportunity to share with our incoming students, our
returning students, and their parents the following quick
summary of what we in career services can do, can’t do, will
do and won’t do to assist students in making the transition
from the classroom to the workplace.

What Career Services Can and Cannot Do
We can (and do) market our services to students and
encourage them to take advantage of the career services
available, but we cannot force students to use career services.
You’ve heard the old saying: You can lead a horse to water,
but you can’t make him drink. Well, we offer a broad range of
career services (we really do), but we cannot force students to
use these services. We offer services that are relevant to
students at all stages of their education, so Career Services is
relevant to all students. We are ready to help. All you have to
do is ask!
We can (and do) help students explore and evaluate their
employment options, but we cannot place students into
specific jobs.
It sure would be nice (and would certainly be easy) if students
could walk into career services just before graduation and
choose a job from a variety of opportunities prepared
exclusively. Unfortunately, getting a job is not like ordering
dinner or shopping for groceries. By law, career services staff
cannot select candidates or make hiring decisions on behalf of
employers; employers have to make these hiring decisions
themselves, and that means that students have to be prepared
to apply for jobs and present their qualifications in interviews. I
don’t know about you, but I wouldn’t want someone else
choosing a job for me; I would want to be a part of that
process.
We can (and do) market UT Communication students to
employers and work hard to build recruiting relationships
with employers, but we cannot force employers to come
to campus and recruit for the types of jobs students want.
Employers recruit on college campuses when they need to. If
they can generate a sufficient number of qualified candidates
for their job opportunities without physically coming to campus,
they usually won’t come to campus. And, employers that do
recruit on college campuses do not necessarily go to all
college campuses, recruit to fill all types of positions, or recruit
all majors. Lastly, on-campus interviewing is not the only tool

Continued on next page

Did you know CDPI has a LinkedIn group? To find us log in to your LinkedIn account, scroll
over the “Groups” tab, and click “Groups Directory”, search “Career Development
Professionals of Indiana” and click “Join the group”…its that easy!
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Continued: An Open Letter to Students and Parents
employers use to recruit entry-level talent from colleges and
universities. As a job seeker, your job is to understand the
hiring dynamics of the industries you wish to enter and adjust
your job search strategies to these dynamics.
We can (and do) help students identify and pursue jobs
that match their skills and interests, but we cannot help
students pursue jobs that match their skills and interests
if they can’t identify their skills and interests.
This is the toughest part! In order to find a job you will like and
one that will match your skills, experience and other
qualifications, you have to spend some time identifying and
articulating your likes and dislikes and identifying your skills
and interests. If you can’t describe your likes and dislikes or
identify your skills and interests, how will you be able to know
when you find a job that is compatible with them? By the way
– this usually isn’t an easy process, and it does take time.
What Career Services Will and Won’t Do
We advise and assist students in planning and crafting
effective resumes and critique drafts of resumes, but we
will not write resumes for students.
Sorry, we won’t do this work for you. We have some great
resources on our Resume Writing Help Page, including a lot of
resume samples in our resume guide, but you have to prepare
your resume yourself. We do offer resume critiques and
conduct resume advising sessions. We even review every
resume that students upload to our online system –
CareerSource. All resume formats are not created equal, so
we don’t recommend using the resume templates in MS Word.
What might make sense for an engineering student probably
doesn’t make sense for an advertising student. There is no
such thing as a one-size-fits-all resume. Your resume is a
marketing document. Treat it like one!
We will help students understand and evaluate the pros
and cons of different job opportunities, but we will not tell
students which job offers to accept or reject.
Want help understanding the various pros and cons of
different job opportunities? Want to know what questions to
ask? Want an unbiased perspective of your options? We will
give you that. See, we don’t have a vested interest in which
option you select. We just want you to make a sound and
informed career decision; a good decision for you!
We will contact employers on behalf of all UT Communication students, but we will not contact employers on behalf of individual students exclusively.
Sorry, we are not job search agents. We won’t contact
employers with your resume trying to convince them that you

are a great candidate worthy of consideration. We work on
behalf of all students in the UT College of Communication. We
do a lot of employer relationship building in order to make
employers aware of the recruiting services we offer and the
talents and qualifications UT Communication students
possess. Seriously, log in to CareerSource and search the
employer and jobs/internships databases. Log in to AccessUT
and search the postings. We reach out to a lot of employers,
and a lot of employers use our recruiting services, but you
have to apply and you have to close the deal.
We will help students evaluate whether or not graduate
school makes sense as a next career step, but we will not
tell students whether or not they should go to graduate
school.
“The job market stinks, I think I’ll go to grad school to wait out
the economy” is a lousy reason for going to graduate school,
particularly if it is your only reason. The grad school decision
is an important one, and one you should not take lightly. What
do you want to study and why? Where are the best programs
of study in that field? How will the graduate degree make you
more marketable to employers? What types of employers will
find you more valuable with a graduate degree? These are all
really important questions. We can help you answer them.
A graduate degree, in and of itself, is not going to make you
more desirable to employers. It will not necessarily mean that
you will earn more than someone with just a bachelor’s
degree.
The decision to go to graduate school is a big one; we can
help you make a good decision because, again, we don’t have
a vested interest in whether or not you go to graduate school.
We just want you to make a good decision; an informed,
sound decision that makes sense for you.
Okay, enough of the heavy stuff.
The start of a new school year is full of excitement, energy,
uncertainty and hope! There is no place on earth as vibrant as
a college campus at the start of the fall semester – everything
feels possible; almost everything is possible. I can’t think of
anywhere else I would rather be.
Turning those possibilities into reality takes a lot of work,
perseverance and intent. It doesn’t just happen. (Okay,
sometimes it does, but people sometimes win the lottery, too!)
When it comes to exploring and pursuing your career options,
the Communication Career Services team is ready to help.
You just have to ask!
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CDPI: Get Involved!
Liz Bushnell
Director of Career Services
Manchester College
ejbushnell@manchester.edu
We’re always coaching students to work on their professional development – here’s your chance! Get involved with
CDPI to develop new skills, collaborate with colleagues and learn by planning events and programs. Involvement can be
as quick and easy as submitting a best practice to the website or as involved as chairing our public relations efforts.
Choose from the list below based on your time and interests:
Help us Connect
Time Commitment: Low
One of our goals this year is to build partnerships with various agencies statewide. We need your help! Please tell us
about the organizations you are currently working with in your region (e.g. human resources groups, job fair or other
career consortiums, chamber or economic development partners, or other organizations related to career preparation
and workforce development). Send the organization and contact information to Nikki Lawson at: nlawson@ivytech.edu
Share Your Best Practice
Time Commitment: Low
What's the number one most effective thing your office does? Share the details of your best practice to post on the CDPI
website by emailing Jennifer Fisher at: jlfisher@manchester.edu
Make the Case
Are you working hard to demonstrate the value of Career Services to your administration? CDPI can help! Each month,
we'll send a “marketing morsel” to help you make the case for Career Services. Help us get started by sharing your own
strategies and successes. Have you successfully lobbied for additional funding or staff? Achieved new space or other
resources? Managed minimal budget cuts or new ways to work with less? Briefly share your strategy and advice through
an email to Liz Bushnell at: ejbushnell@manchester.edu
Join the Conference Team
Time Commitment: Medium
We're looking for a central Indiana site to host the Spring 2011 conference, as well as committee volunteers and
presenters. If you’re interested in hosting, volunteering or presenting, send an email to Conference Co-chairs Andy Bosk:
at agbosk@manchester.edu or Scott Feeny at: sfeeny@indiana.edu
Tell Our Story
Time Commitment: High
Do you have experience in public relations? We’re looking for a strong writer and communicator to join the board and
lead our public relations efforts.
If you are interested in learning more, email Liz Bushnell at
ejbushnell@manchester.edu
Some SPOOKY fun!
What do goblins and ghosts drink when they're hot and thirsty on Halloween?
What is a Mummy's favorite type of music?
Why do demons and ghouls hang out together?

(Ghoul-aid!!)

(Wrap!)

(Because demons are a ghouls best friend!)

Where did the goblin throw the football?

(over the ghoul line)

What do ghosts take in their coffee?
Where does a ghost go on Saturday night?

(scream and sugar)
(Anywhere he can boo-gie!!)

www.cdpi.org

Volume 6, Issue 1

Page 11

A Little Bit of This…A Little Bit of That…
CDPI, or Career Development Professionals of Indiana, Inc., was established in 1995 and is dedicated to the advancement of the
career services profession within Indiana by promoting improved communications and cooperative ventures among the member
universities and colleges for the purpose of implementing professional development, employer development and public relations
activities.
Maryann Coty, Director, Anderson University; Jo DuMontelle, Associate Director, Anderson University; Tina
Faivor, Administrative Assistant, Anderson University; Sherry Weldy, Career Development Coordinator, Bethel
College; Liz Freedman, Coordinator On Campus Employment, Butler University; Pam Woodall, Secretary of
Professional Opportunities, DePauw University; Brooke Worland, Assistant Dean for Engaged Learning &
Director of Professional Development, Franklin College; Sandy Dunn, Career Services Representative,
Harrison College, Online Division; Heather Burgette, Career Advisor/Internship Coordinator, Indiana Tech;
Katie Sewell, Career Advisor, Indiana University - SPEA; Ilona Hajdu, Coordinator, Office of Career &
Professional Development, Indiana University Maurer School of Law; Helen Marie, Harmon Assistant Director,
School of Business & Economics, Indiana University Northwest; Charles Lepper, Assistant Vice Provost for
Student Development Services, Ivy Tech Community College-Indianapolis; Andrew Lurker, Assistant Director
of Career Services Ivy Tech Community College-Central Indiana; Neil Bagadiong, Director of Career Services
Ivy Tech Community College-Columbus; Cindy Hashman, Assistant Director , Ivy Tech Community CollegeColumbus; Mel Kleinert, Assistant Director of Career Services, Ivy Tech Community College-Indianapolis; Shakira Grubbs, Career Services
Advisor, Ivy Tech Community College-Lawrenceburg; Marta Belt, Career Services Advisor, Ivy Tech Community College - Madison; Sally
Harmon, Internship/Conference Coordinator, Purdue University; Elaine Lee, Career Services Corporate Liaison, Rose Hulman Institute of
Technology; Eloise Pitt, Associate Director, Saint Mary-of-the-Woods College; Ronald Dow, Director Center for Business Partnerships,
University of Indianapolis; Robbin Sally, Career Advisor University of Indianapolis

If you joined CDPI in Spring 2010 and your name does not appear on this list, please notify Susan Gresham,
CDPI Membership Coordinator, sgresham@smwc.edu

REGISTER TODAY!
FALL CDPI CONFERENCE
OCTOBER 22, 2010 @ BALL STATE UNIVERSITY

Manners that have gone by the wayside as society changes, according to the article Business Etiquette
Challenge:
1. No more manners for dealing with chaperons (kids today think chaperons are parents on field trips)
2. We don’t leave calling cards on silver platters on certain days of the week
3. Kids don’t call their fathers by their title and last name
4. Women do go to social events without gloves
5. We include reply cards in wedding invitations
6. Kids are both seen and heard at the dinner table
To read the full article-Business Etiquette Challenge, by Emily Post refer to:
http://emilypost.com/social-side-of-business/282-the-etiquette-business-challenge
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Meet the CDPI Board Members
NAME and INSTITUTION OF EMPLOYMENT:
Liz Bushnell-Manchester College
BOARD POSITION: President
WHY ARE YOU A CDPI BOARD MEMBER: I’m a member because I gain so many great ideas and friendships from CDPI
programs! Working together with colleagues on committees is fun and rewarding
FAVORITE FALL ACTIVITY:
Traveling, reading, scrapbooking, and being with family
NAME and INSTITUTION OF EMPLOYMENT:
Anita Yoder-Goshen College
BOARD POSITION: President -elect
WHY ARE YOU A CDPI BOARD MEMBER:
Indiana is fortunate to have a very strong state professional association. I’m a member to collaborate, network, and
benefit from the collective wisdom of our members
FAVORITE FALL ACTIVITY:
Watching college sports teams
NAME and INSTITUTION OF EMPLOYMENT:
Kirk Bixler-Franklin College
BOARD POSITION: Past President
WHY ARE YOU A CDPI BOARD MEMBER:
The people!! CDPI is a great organization through which to form networks and learn best practices
FAVORITE FALL ACTIVITY:
Hiking through the woods looking at colorful leaves

NAME and INSTITUTION OF EMPLOYMENT:
Susan Gresham-St. Mary of the Woods
BOARD POSITION: Membership Director

NAME and INSTITUTION OF EMPLOYMENT:
Claudine Meilink-Purdue University
BOARD POSITION: Secretary

NAME and INSTITUTION OF EMPLOYMENT:
Phil Parker -University of Southern Indiana
BOARD POSITION: Treasurer

NAME and INSTITUTION OF EMPLOYMENT:
Pam Norman-Indiana INTERNnet
BOARD POSITION: At-Large Member

NAME and INSTITUTION OF EMPLOYMENT:
Nick Haggenjos-Harrison College
BOARD POSITION: At-Large Board Member
WHY ARE YOU A CDPI BOARD MEMBER: I like CDPI because of the networking capabilities with peers at academic institutions within Indiana.The investment cost in joining this organization is very minimal and most of the topics at conferences
are very relative to my institution. , being active on the board has enabled me to demonstrate leadership skills in several
initiatives for CDPI.I look forward to seeing friends at conferences and sharing best practices.
FAVORITE FALL ACTIVITY: Sitting around a campfire with friends and family
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NAME and INSTITUTION OF EMPLOYMENT:
Ashley McArdle-Indiana University Purdue University- Fort Wayne (IPFW)
BOARD POSITION: At-Large Member
WHY ARE YOU A CDPI BOARD MEMBER: I really enjoy being apart of CDPI because of the professional development initiatives and the networking opportunities
FAVORITE FALL ACTIVITY: Football and apple picking

NAME and INSTITUTION OF EMPLOYMENT:
Mark Hannon-Ball State University
BOARD POSITION: At-Large member

NAME and INSTITUTION OF EMPLOYMENT:
Nikki Lawson-Ivy Tech Community College of Indiana
BOARD POSITION: At-Large Member

NAME and INSTITUTION OF EMPLOYMENT:
Cathy McGregor Forster
BOARD POSITION: Ex-Officio, Historian

NAME and INSTITUTION OF EMPLOYMENT:
Debbie Blades-Purdue University, Calumet
BOARD POSITION: Ex-Officio, Newsletter

NAME and INSTITUTION OF EMPLOYMENT:
Libby Davis-University of Indianapolis
BOARD POSITION: Ex-Officio, Member Hospitality
WHY ARE YOU A CDPI BOARD MEMBER: CDPI is a wonderful organization to join and get involved with! The membership and conference
registration fees are priced so reasonably, that it's a real bargain for professional development opportunities! The two yearly conferences
are always a place where you can learn and grow as a professional, spend time networking with colleagues, and make new friends. There
are lots of opportunities to help plan a conference or the Summer Leadership Institute, or to step up and be a presenter at a conference.
However, what I appreciate most about CDPI is the PEOPLE ... always the people! It's the people that make this organization great. Did I
mention the PEOPLE!?
FAVORITE FALL ACTIVITY: My husband and I love going to the apply orchard with our two grandsons, Hunter and Cooper, and our daughter,
Melanie, and her husband, Max! It's so much fun watching the boys get so excited about ALL the apples, even the rotten ones on the ground.
Right before we leave the orchard, we buy a nice frosty cup of fresh apple cider. YUM! A Fall day out with the family, what could be better?

NAME and INSTITUTION OF EMPLOYMENT:
Jennifer Fisher -Manchester College
BOARD POSITION: Ex-Officio, Webmaster
WHY ARE YOU A CDPI BOARD MEMBER: I love CDPI and all the amazing people I get the opportunity to meet. I always
walk away from the conferences with some new idea and it is a great value for the money. I was so excited to continue
my membership in CDPI that I asked to continue my membership and board position after I start my new position
FAVORITE FALL ACTIVITY: My only real activity year round is perform-

